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This new version of the Trademark & Claims Policy Assurance Protocol becomes mandatory is published on and becomes effective from from the 1st of May, 2022 onwards(with a grace period of three (3) months where needed). The document is available in English, which should be considered as the official and binding version, and is publicly available for free from our website and printed in limited edition. For more information about the Climate Neutral Certification Program, please consult our website: www.climateneutralcertification.com/ or mail to: certification@climateneutralcertification.com.
Climate Neutral Group (CNG) wants to accelerate the transition to a net-zero carbon economy. 
We help our clients to reduce their carbon emissions and their environmental impact, by offering 
 services: (1) we calculate your carbon footprint, (2) we advise you how to reduce your emissions, 
4
 we offer credible offsets for emissions that cannot be reduced (yet), and finally, (4) we offer a 
(3)
practical and impactful certification program that allows certified cClients to proudly use the
 
Climate Neutral Trademark. For more information, see: 
n
http://www.climateneutralgroup.com/e
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1 Introduction
This Trademark & Claims Policy complements the Climate Neutral Standard and the Assurance Protocol and is .aligned with ISEAL’s Good Practice Guide on Sustainability Claims. It describes the different Climate Neutral Trademark options (further referred to as ‘trademarks’) as well as the rules regarding trademark use and claims-making in regard to the Climate Neutral Certification Program. All (prospect/ certified) cClients,  (further referred to as (prospect) Certificate Owners, or (prospect) ‘COlients’,) are expected to accurately follow the rules stipulated in this document, so that misuse or misleading use of the trademark is prevented, legitimate claims are made and the overall program’s integrity and credibility is protected.  	Comment by Ellen Brouwer: Kim, alle hyperlinks graag in tact laten. Misschien met een andere kleur dan blauw, zodat het onderscheid goed blijft te zien met alle andere stukjes tekst in het blauw?

2 Rulebook
1. General provisions
· ‘(Prospect) Certificate Owner (CO)’: refers to the CO’s legal entity that has been certified in the past or prospects wishing to become certified in the future. This entity is responsible for compliance with the Standard for the chosen certification scope. Upon a positive certification decision, this entity is owner of the certificate, may make claims about its compliance and may use the Climate Neutral Trademark.
· ‘End-user’: refers to a brand-owner or retailer (often the last link in the supply chain) that is licensed to sell the CO’s certified product or service to consumers, usually under a ‘brand-name’. Consumers are NOT considered to be an end-user. If an end-user is licensed to make claims about the CO’s compliance and endorsed to use the Climate Neutral Trademark, all rules stipulated in this document then apply also to the end-user.

Clients(Prospect) COs, -whether (intending to become) certified for their organisation, product(s) and/or service(s)-, always commit to: 	Comment by Ellen Brouwer: Kim, witte regels onderstaand krijg ik niet weg…. Jij hopelijk wel ☺️
A. Adhere to this policy document to their best knowledge and capabilities[footnoteRef:2].; [2:  Additional guidelines can be found in the ISEAL’s Good Practice Guide on Sustainability Claims.] 

B. Intend to display the trademark, off- pack and/ or on-pack (if permitted), accompanied by a (short) text claim or explanation following the rules in the section hereunder, in order to be recognizable as a certified ClienO[footnoteRef:3]t;  [3:  Use of the trademark and claims-making is strongly advised, but not mandatory.] 

C. Publish the information related to the COlient’s certification status on the Client’s CO’s website (and website of the end-user, if applicable, see textbox 1(and in its Annual Report, if applicable), see criterion see criterion 5.1 of the Standard, point 1 to 4 only;
D. Agree that CNG may publish the same information related to the Client’s CO’s certification status on the CNG certification website (“Check-a-label")CNG website(s), and may also publish the brand-name or brand-logo (or other identification[footnoteRef:4]) of the certified product(s) or service(s)[footnoteRef:5]; [4:  E.g. product-name,  product-logo, service-name, service-logo.]  [5: ] 

E. Not share the trademark with other organisations, except for organisations assigned by the ClientCO, such as manufacturers or design companies of the packaging material for the certified product, or end-users[footnoteRef:6] (i.e. the brand-owner or retailer) of the certified product or service; [6: ] 

F. Obtain approval from CNG prior to external communication about the Climate Neutral Certification Program and/or prior to making claims and/or using the trademark, following the rules stipulated in section 8. 
	IMPORTANT NOTES REGARDING CERTIFICATION OF A PRODUCT: 

In the event the (prospect) CO and its end-user(s) (i.e. the brand-owner or retailer) have agreed that trademark use and claims making is handled by the end-user, the end-user may contact CNG for trademark approval and claims use instead (provided the CO is included in email exchange). In that case, all rules stipulated in this document apply to the end-user, nevertheless the final liability and responsibility for accurately following these rules remain with the (prospect) CO. It is the responsibility of the (prospect) CO to seek consent from end-users to display the brand-name or brand logo.

 To facilitate control for the (prospect) CO, CB and CNG, the (prospect) CO needs to have a contract with its end-user(s) in place that stipulates the legal responsibilities between both parties throughout the approval process and also in case of termination of certification (see section 13). In addition, all end-users are requested to sign a license agreement with CNG (see Assurance Protocol, section 2.3)[footnoteRef:7].   [7:  For existing COs, license agreements will be signed with end-users upon renewal of the CO’s contract with CNG. For new (prospect) COs, this applies from the 1st of May, 2022 onwards.] 


In the case of end-users, on-pack claims shall make reference to the website of the end-user (and not of the CO), so that consumers buying the certified products can directly go to the end-users website for more information. 

Also, the (prospect) CO maintains a registry of certified products per end user. If a new end user and/ or new brand-name is added outside the certification cycle (see section 8, step 6), the (prospect) CO shall inform CNG latest three (3) weeks prior to sending packaging designs for printing.


Textbox 1: Rules related to end-users

 	NOTE: In the event the Client and its end-user(s) have agreed that trademark use and claims making is handled by the end-user, the end-user may contact CNG for trademark approval and claims use instead. In that case, all rules stipulated in this document then apply to the end-user, however the final liability and responsibility for accurately following these rules remain with the Client.
2. Available Climate Neutral Certification Trademark
For all certification scopes (i.e., organisation, product, or service), one tTrademark (, in English),  is available. Since the trademark is suitable to all scopes, it is obliged to indicate the certification scope in the accompanying text claim, which can be made in any language. For ‘on-pack’ product certification only, other versions as e.g., black-and-white, and transparent are allowed, see section 10. To obtain the trademarks in diverse formats kindly contact: communication@climateneutralgroup.comcommunication@climateneutralgroup.com.  
Figure 1: The formally registered Climate Neutral Certified trademark


3. How to use the trademark and claims?
	Certification Scope 
	‘Off-pack’
	‘On-pack’
	‘On-service’

	Organisation
	x
	
	

	Product
	x
	x
	

	Service
	x
	
	x


Table 1: Use of trademark and claims
· For certification of the organisation: Trademarks and (text) claims shall be made generally and in relation to the organisation, and clearly refer to the GHG emission sources covered under the agreed boundaries of the organisation itself (see criterion 2.1 and 2.2 of the Standard). Also, claims shall be made in such a way that they cannot be associated with a certain product or service delivered by the organisation or products and services in general (see also section 4). 
· For certification of a product: Trademarks and (text) claims shall be made (i.e. printed) on the certified product(s) itself, following the rules in section 5, and not on any other (non-certified) products. Claims and trademark use may also be off-pack, following the rules in section 4. All claims shall clearly refer to the GHG emission sources covered under the agreed boundaries of the certified product e.g. from ‘cradle-to-gate,’ ‘cradle-to-shelf’ or from ‘cradle-to-grave’ (see criterion 2.1 and 2.2 of the Standard). 
· For certification of a service: Trademarks and (text) claims shall be made in such a way that they can be directly associated with the certified service, following the rules in section 6 (and section 4, if applicable). If the (prospect) Client CO requires tools or equipment in order to provide or execute the service, such as transport vehicles or machinery, trademarks and claims may be printed thereon. All claims shall clearly refer to the GHG emission sources covered under the agreed boundaries of the certified service (see criterion 2.1 and 2.2 of the Standard).
4. How to use trademarks and claims ‘off-pack’? 
Trademarks and claims may be used ‘off-pack’, such as in general company brochures or on other press-work, on the compaCOny’s website, in advertisements, in social media, in company reports (e.g. annual reports), on company vehicles or fleet (provided the Client CO does not provide transport-related services[footnoteRef:8]), etc. For certification of a product or service, ‘off-pack’ use is allowed, provided that the name or another unique identifier of the certified product(s) or service(s) is clearly mentioned. [8:  Otherwise, the trademark or claim may suggest that the service is certified.] 


5. How to use trademarks and claims ‘on-pack’? 
Trademarks and claims may be used ‘on-pack’, as illustrated through below pictures in figure 21. 
· In the case of only outer-packaging (e.g. if the product still needs to be repacked in units for onwards selling or consumption), trademarks and claims may be printed on the outer-packaging material. 
· If no packaging is used at all, trademarks and claims may be printed on or attached to the product itself. 
· If limited space is available on the product or its packaging, only the trademark with a QR code or a website link (directing to the CO’s or end-user’s website[footnoteRef:9]) suffices.   [9:  The website of the CO or the end-user should then refer to the CNG certification website.] 

· If a product consists of many ingredients, and an exception is granted that only a significant part of these ingredients has been included in the boundaries (see criterion 3.1 of the Standard), this shall then be clearly communicated through an explanatory text accompanying the trademark.	Comment by Ellen Brouwer: FB: BOLLETJE TOEVOEGEN: voor extreem  kleine verpakkingen, dan v alleen trademark erop, dan moet website van de end-user or QR code erbij (one mouse click away). Voorbeeld : bananen.	Comment by Ellen Brouwer: Op de website van de end-user moet dan verwijzing naar CNG website.
 
NOTE: If the packaging material itself is certified (and not the content therein, i.e. the product itself), the trademark may be printed on the packaging material, but the claim shall clearly describe that it is the packaging that is certified (and not the content). Ideally, the trademark shall be printed on a less visible place, e.g. on the inside, back-of-pack or side-of-pack. 
[image: ]	Comment by Ellen Brouwer: Kim, graag checken of pag 9 nog klopt ☺️. Kunnen de plaatjes ook iets groter gemaakt worden, zodat het wat beter zichtbaar is?
Figure 21: Examples of correct and incorrect use of trademark and claims
6. How to use trademarks and claims ‘on-service’? 
Trademarks and claims may be used ‘on-service’, meaning that the claim or trademark may be printed on tools,  equipment or another tangible item that is used in order to provide or execute the service, such as transport vehicles, machinery, equipment, etc. 

7. What claims and trademark use is appropriate?
· Trademark use, whether on-pack or off-pack, is accompanied by a (short) explanation (or claim) and with reference to the CNG certification website website  (www.climateneutralcertification.com)[footnoteRef:10]. Ideally, claims or explanatory texts are as brief as possibleas brief but as complete as possible and shall be clear and transparent. . Considered as the shortest possible explanation (explanation (claim), e.g. in the case packaging material is too small for long texts), ) is a QR Code or a URL to the CNG website or the Client’s CO’s or end-user’s website where more information is available, plus reference to the certification scope (organisation, product, service).  [10: ] 

· All explanations or claims shall make reference to the certification scope (organisation, product, service) and the footprint’s organisational and operational boundaries (i.e. overclaiming is not permitted). If certain GHG emission sources are excluded, or exceptions are made, this is clearly communicated in the claim. If the CO makes use of the ‘cradle-to-gate’ or ‘cradle-to-shelf’ option in the case of ‘certification of a product’, or leaves out the use and disposal phase in the case of ‘certification of a service’ (see criterion 2.2. of the Standard), this shall be clearly explained in the claim. Section 11 gives two examples of misleading claims.
· If the Client makes use of the ‘cradleto-gate’ or ‘cradle-to-shelf’ option in the case of ‘certification of a product’, or leaves out the use and disposal phase in the case of ‘certification of a service’ (see criterion 2.2. of the Standard), this shall be clearly explained in the claim.
· All explanations or claims shall be clear and transparent, and shall represent the agreed organisational and operational boundaries (i.e. overclaiming is not permitted). If certain GHG emission sources are excluded, or exceptions are made, this is clearly communicated in the claim. Section 11 gives two examples of misleading claims.
· Combining the trademark with other sustainability logos, seals or trademarks is permitted, as long as these do not make an explicit climate and/or CO2 claim. 
· The trademark may not be placed or used in such a way that the impression can be created that the trademark belongs to a brand or organiszation other than Climate Neutral Group. 	Comment by Ellen Brouwer: Kim, kan de wit-regel niet wegkrijgen
· CNG reserves the right to impose certain conditions to claims-making and/ or the use of the trademark, e.g. for COs that operate in an ethically sensitive sector.
Please note: 
For claims containing the word “CO2”, the subscript functionality shall be used in on- and offline communications:  CO2  >  2 in subscript and in html <sub>2</sub>. 

Textbox 2: Wording of CO2  


Please take good notice: 
For claims containing the word “CO2”, the subscript functionality shall be used in on- and offline communications:  CO2  >  2 in subscript and in html <sub>2</sub>. 
 
Examples: 
Certification of a product:
“The total CO2 emissions of theseis coffee bananas have been calculated from plantation to (retailer) shelf. We endeavorendeavour to  reduce these emissions year after year and are proud of the 10% reduction we have already achieved since 2018. What we cannot reduce yet,and we compensate for the CO2 emissions that we cannot reduce (yet) through VCS certified climate smart  coffee projects. For more information, see: CO’s www.climateneutralcertification.comcompany website.”
Certification of the organisation: 
“Our organiszation is certified against the Climate Neutral Standard: the appreciation that our efforts are actually significant when dealing with climate issues. Our business operations have been tested against strict criteria. We reduce our CO2 emissions as required by the Paris Agreement and the CNG Standard with at least 3% annually, and we compensate all CO2 emissions that we  cannot (yet) reduce with a Gold Standard certified cookstove project in Kenia climate projects. This makes us 100% climate neutral. We are therefore proudly using the trademark for our climate-neutral organiszation. For more information, see: www.climateneutralcertification.com.“
Certification of a set of products:
“We, Company X, have worked with our suppliers to bring emissions down in their production processes. We have invested in a new spraying technique which has reduced CO2 emissions with 5% per kg coffee produced. We  continue to make serious efforts for further CO2 reduction in our supply chains, and we compensate all remaining emissions that we cannot (yet) reduce with Gold Standard certified climate smart coffee projects in Vietnam. We can therefore legitimately  say our coffee products are ‘climate neutral’. For more information, see: www.climateneutralcertification.com and end-user website.” 
Certification of a service:
“We have made serious investments in our fleet, and we are now excited to announce that since date X our transport service leaves hardly any a net zero carbon footprint. All our trucks are now electric and use green energy generated by  windmills in the Flevopolders. Our efforts have been audited by an independent verifier against the Climate Neutral Standard, and we are now allowed to display the Climate Neutral trademark for our transport service. For more information, see: www.climateneutralcertification.com.” 	 	 
 	 	 	  	 	 
Textbox 31: Examples of correct claims
8. 8. Is there an approval process preceding trademark and claims use?
Publically used designs and texts with reference to the Climate Neutral Certification Program, or which can be associated with the term ‘climate neutrality’, or when the Climate Neutral Trademark is used, whether by the Client or the end-userTrademarks and claims approvals need to be in place (for all on-pack and off-pack use) prior to the audit. Subject to approval are all publicly used designs and texts[footnoteRef:11], whether used by the CO or the end-user, that A) make reference to the Climate Neutral Certification Programme, B) can be associated with the term ‘climate neutrality’, and/or C) make use of the Climate Neutral Trademark. [11:  With the exception of reoccurring approval requests as indicated under step 6. ] 

(Prospect) COs shall submit their proposals as to how they wish to make claims and use the trademark (e.g. draft website texts or packaging designs) to CNG. When deemed satisfactory, CNG will issue a tentative approval (design approval). In the meantime, (prospect) COs may start printing packaging material or brochures, etc, but this at the risk of the (prospect) CO. However, only once the CB has issued a positive certification decision, the tentative approval becomes a definite approval and these design concepts (as approved by CNG) may be brought to the public domain, e.g. published or distributed.
In detail, the following procedure applies:
	1
	Prior to the audit, the (prospect) CO needs to have all tentative trademark and claims approvals in place in accordance with criterion 5.2. of the Standard.
As such, latest three (3) weeks prior to the audit date and latest three (3) weeks prior to the deadlines mentioned under A, B and C (see below), the (prospect) CO submits an approval request for all trademarks and/ or claims use to CNG by mail to: communication@climateneutralgroup.com. If the end-user requests approval, the (prospect) CO shall be included on the email exchange.
A. For on-pack use: Always obtain design approval for packaging material, prior to printing of packaging material (or of the certified product, if the trademark or claim is printed thereon). 
B. For off-pack use: Always obtain design approval for publication on the CO’s website (e.g. sustainability page), press releases or news item, prior to public launch;
C. For ‘on-service’ use: Always obtain design approval, prior to public use, whether the trademark and/or claim is made on-pack or off-pack.
NOTE: Earlier tentative approval requests may be submitted e.g. if the (prospect) CO or end-user already wishes to already start printing packaging material or brochures, however this is at the risk of the (prospect) CO and conditional to a positive certification decision. 
NOTE: CNG does not share marketing material nor trademark logos if the contract between CNG and (prospect) CO (and the license agreements with end-users) has not been signed yet (see Assurance Protocol, section 2.3). 

	2
	CNG responds to the (prospect) CO’s approval request within one (1) week by mail with either a tentative approval confirmation, or required adjustments to be made.


	3
	If adjustments are required, the (prospect) CO resubmits a revised approval request, and CNG responds again within one (1) week.


	4
	During the audit, the (prospect) CO demonstrates CNG’s tentative approval mail to the CB. 

NOTE: the (prospect) CO is required to submit all audit documentation, including the trademark and claims approvals from CNG latest two (2) weeks prior to the audit to the CB (see Assurance Protocol, section 2.3). Failure to submit the approvals in due time may lead to a non-conformity.

	5
	After a positive certification decision (see section 9), the CO may make claims and/or use trademarks as agreed with and tentatively approved by CNG. That means that the tentative approval becomes a definite approval, and that e.g. the draft texts may now be made public on the CO’s company website, the printed material may be distributed, and the packaging material may be used.  

	6
	If after the audit (and the positive certification decision) the CO wishes to make other off-pack claims and trademark use (e.g. a new company brochure is launched for months later), this is permitted and does not require separate approvals, provided this in accordance with previously issued off-pack approvals. 

If after the audit (and a positive certification decision) the CO wishes to launch more products as certified and thus make on-pack claims and use the trademark for these new products, this is permitted and does not require new approvals, provided A) these new products belong to a product category that is already certified (see Standard, criterion 2.1 and Assurance Protocol, textbox 2, point 3), B) the claim is the same as the already approved one, and C) CNG is informed, so that these products can be added to the CNG certification website (“Check-a-label").

For press releases, approval from CNG shall always be obtained.

In case of doubt, CNG always recommends to contact communication@climateneutralgroup.com, to prevent a situation of illegitimate claiming and all consequences thereof.  


Table 2: Trademark and claims approval process
NOTE: Deviation from the above steps is only permitted after written approval from CNG. Failure to submit the approval requests in due time (i.e. to obtain the required approvals prior to the audit and prior to public use or display), may lead to certification delays, suspension or non-certification.
, are all subject to approval from Climate Neutral Group, as follows: 

A. For ‘on-pack’ use: Always obtain approval for packaging designs, prior to printing of packaging material (or of the certified product, if the trademark or claim is printed thereon). B. For ‘off-pack’ use: Always obtain approval for: 
1. publication on client’s website (e.g. sustainability page), prior to public launch;
2. press release or news item, prior to public release.
NOTE: all other off-pack communication including the use of trademarks and claims should be in accordance with above off-pack approvals and do not require separate approvals. In case of doubt, kindly contact  communication@climateneutralgroup.com, prior to requesting formal approval.
C. For ‘on-service’ use: Always obtain approval, prior to public use, whether the trademark and/or claim is made on-pack or off-pack. This, because due to the great diversity and multi-interpretable definitions of services, there is a risk for (un) intended overclaiming and misleading use. In case of doubt, kindly contact communication@climateneutralgroup.com, prior to requesting formal approval.
In addition, approvals need to be in place for all on-pack and off-pack claims made and/ or trademarks used prior to the audit takes place. Deviation from the below steps is only permitted after written approval from the Climate Neutral Group. Failure to submit the approval requests in due time (i.e. to obtain the required approvals prior to the audit and prior to public use or display), may lead to certification delays, suspension or decertification.
1. Latest 3 weeks prior to the deadlines mentioned under A, B and C, and latest 3 weeks prior to the audit date, the Client submits an approval request for all trademarks and/ or claims to CNG by mail to: .
2. CNG responds to this request within one week by mail with either: 
a. an approval confirmation, or 
b. required adjustments to be made.
3. If adjustments are required, the Client resubmits a revised approval request, and CNG responds again within one week.
4. During the audit, the Client demonstrates the approval mail to CB. 
After a positive certification decision (see section 9), the Client may make claims and/or use trademarks as agreed with and approved by CNG. 
9. When can the Climate Neutral Trademark (and claims) be used? 
For first year of certification: 
· Clients COs that have received a positive certification decision for their first audit may start using the Climate Neutral Trademark and may start making claims. The certification decision is communicated by the CB to the COlient in the form of an audit report or a certificate. Only when the certification decision is positive, the COlient may make public claims and use the trademark publicallypublicly (see Assurance Protocol, section 2.3).
As Clients may sign a contract with CNG or CB at any moment during the calendar year, upon availability of the CB, the Client may request an audit outside the annual verification and certification cycle (see Assurance Protocol, section 2.2). Such exceptions should be requested to CNG, prior to making commitments to any other party (e.g. onwards buyers) or CB. Again, only when the certification decision is positive, the Client may make claims and use the trademark.

For subsequent years of certification:
· COslients that are found compliant with the Standard after a consecutive audit resulting in a positive certification decision may continue using the Climate Neutral Trademark for another validity period (see Assurance Protocol, section 2.35). 

10. Available Climate Neutral Certification trademark formats and colours
The CClimate Neutral Certification trademarks isare available in blue and white for colorcolour applications  , which is the (preferred use). Black and white for grayscale applications are available also. Please Kindly adhere  to the colorcolour schemes (see table 3) below, and available trademark formats (see table 4 and figure 3) table 2. 

For obtaining the CNG trademarks and other useful marketing material, kindly contact: communication@climateneutralgroup.com.
Black and white for grayscale applications are available also. For ‘On-pack’ use of the ‘Product’ trademark without label, extra variants are available in order to cover most used print methods and materials. For all available formats, see table 3.	Comment by Ellen Brouwer: Cis, deze zin moet eruit, toch? Dat bieden we toch helemaal niet meer aan?	Comment by Ellen Brouwer: FB: zin moet eruit
For obtaining the CNG trademarks and approval,  special requests, other marketing material kindly contact    communication@climateneutralgroup.com.
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Table 32: Colour schemes
	Climate Neutral Certification trademark - Product - Organisation - Service   	 	 
[image: ]	Comment by Ellen Brouwer: Kim, kan tabel nummer niet goed krijgen (en moet ook tabel nr 4 krijgen)


[image: Afbeelding met tekst

Automatisch gegenereerde beschrijving]IMPORTANT: (Inter)national regulation and legislation increasingly require more extensive claims, e.g. in France, the Netherlands, Germany, Denmark and Sweden. Such legislation may require a.o. the specification of reduction commitments (e.g. the CO’s annual reduction target or reductions achieved compared to the baseline), as well as more details on the offset project (e.g. the name and country of the offset project and under which scheme the project was certified). The (prospect) CO is responsible for understanding and adhering to such (inter)national regulation and legislation always, and CNG cannot be hold accountable. To give (prospect) COs the choice to make use of a more nuanced claim, CNG allows for two alternative trademark options, as illustrated in figure 3. These can be obtained by contacting: communication@climateneutralgroup.com . Note that the text in the alternative trademarks does not substitute text claims. Logo 2 still to be inserted
Figure 3: Alternative versions of the Trademark



11. What are the costs for trademark and claims use?
The programprogramme fee (excl. VAT) entitles certified COlients to use the Climate Neutral Trademark and to make claims about the COlient’s compliance with the Standard. The programprogramme fee structure is defined as follows:  	Comment by Ellen Brouwer: Carbon advisors: 
Program fee kan nu nog niet aangepast worden, want mag alleen nav stakeholder consultatie. Voorstel is nog steeds program fee voor organisatie cert ook berekenen op T CO2, want uitgaan gross footprint + past binnen de spirit (grote uitstoot, is meer betalen) + income is niet te valideren (door bv CB).
	Certification of the organisation 
	Certification of a product or	Comment by Ellen Brouwer: Kim, krijg tekst niet aan elkaar.
	service

	Revenue (€)
	Annual fee iIn €
	Tonnage (CO2)
	Annual fee in €/ton CO2

	< 1 mln
	250
	0 – 1,000
	1.00

	1-5 mln
	500
	1,000 – 5,000
	0.75

	5-10 mln
	750
	5,000 – 25,000
	0.50

	10-50 mln
	1,000
	25,000 – 50,000
	0.25

	50-100 mln
	1,250
	50,000 – 100,000
	0.20

	100-250 mln
	1,500
	>100,000
	0.15

	250-500 mln
	2,000
	
	

	500 mln-1 mld
	3,000
	
	

	> 1 mld
	On request
	
	


Table 4: ProgramProgramme fee
NOTE: If a Client opts for both certification of its organisation and certification of (a range of) products or services, it will receive a discount on the organisation program fee (and audit fee) that is equal to the share of the certified climate-neutral products or services, compared to the total product- or service-portfolio of the Client. Thus, in the event the Client certifies its entire portfolio, it will automatically become certified for its organisation at no cost. The programme fee for the certification of a product and/or service is based on the T CO2 volume of the gross[footnoteRef:12] footprint of all certified products/ services combined. The programme fee for the certification of an organisation is currently based on the CO’s total revenue, but most likely this will be changed also into T CO2 volume, once the Standard is being revised (envisioned for 2023). [12:  Gross footprint is the total footprint before any offsets, insetting, RECs or GoOs have been purchased. ] 

If a CO is certified for all its products or services (i.e. its entire product or service portfolio), the CO automatically becomes certified for its organisation (because all scope 1, 2, and non-attributable scope 3 emissions shall be included in the footprint anyways). In this case, the CO only pays the programme fee for its products or services, and does not pay the organisation programme fee. If a CO is only certified for some products or services, plus certified for the organisation, the CO receives a discount on the organisation programme fee, which is equal to the share of the certified climate-neutral products or services, compared to the total product or service portfolio of the CO. If the CO is only certified for some products or services, the CO pays the programme fee of its products or services, corresponding with the total footprint of the certified product(s) or service(s).
The programme fee shall be charged over the time the CO is certified and is entitled to make claims. The moment of payment is aligned with the offset payment cycle[footnoteRef:13] (see Assurance Protocol, section 2.3, step 1).  That means the following options are available, to be agreed between the (prospect) CO and CNG[footnoteRef:14]:  [13:  If offsets are purchased with CNG. If offsets are not purchased from CNG, the programme fee is charged upfront in the form of a lump sum (option 1).]  [14:  If desired to deviate from these two options, kindly contact CNG’s Carbon Advisor. ] 

1. The programme fee is charged upfront annually in the form of a lump sum, based on the CO’s previous year’s revenue (in case of certification of an organisation) or CO’s estimated footprint volume (in case of product/ service certification). 
NOTE: For first year of certification: the program fee is proportionally calculated for the timeframe that the CO is certified and may make claims. Example: if the CO receives a positive certification decision on the 1st of October 2022, then the program fee for 2022 to be paid is 3/12 * annual fee.

2. The programme fee is charged retro-actively on a quarterly basis, over the sales of certified products in the past three (3) months (only possible in the case of certification of a product or service). 

At the time the program fee invoice is sent, the definite footprint (ascertained after the audit) nor the date a positive certification decision is issued, is unknown, which could imply too much/ too little has been paid by the CO. L If so, CNG will settle the fee after the audit and issue an additional invoice or credit note. 

12. When is trademark use and claims-making considered to be misleading?
The use of claims and trademarks should correspond with the certification scope and the operational and organisational boundaries (see section 3), and may not give room to multiple interpretations. 
Example 1 of misleading claims
Company X provides a range of online services for customers to store their data in the cloud. This data is stored on servers that consume a lot of electricity. These servers are owned by sister-company Y. Company X is certified for the organisation, and the servers’ electricity use is excluded from the scope. Company X has placed the Climate Neutral Trademark on the webpage where customers can actually upload their data, and proudly announces to be “the first data storage centre that is climate neutral”.
Why is this misleading?
The trademark may not be placed in such a way that it could be interpreted differently. In this example, and because the Trademark is directly placed on the service itself, the claim may suggest that the data uploading service is climate neutral, which is not the case.  
What is then possible?
Company X may report about their climate-neutral organisation in its annual report or on a more general webpage, e.g. the company profile page. The claim should then clearly describe that the organisation is climate-neutral and not the service.

Example 2 of misleading claims
Company Y produces plastic products from recycled material. Company Y is certified for the organisation and has placed the Climate Neutral Trademark on its webpage with the following claim: “we produce our entire range of plastic products CO2 neutrally”.
Why is this misleading?
The claim is ambiguous in the sense that it could potentially be interpreted as if these products are climate neutral.  
What is then possible?
To make sure the claim cannot be misinterpreted, better wording would be: “our organisation and our production facility are climate neutral”.
Textbox 32: Examples of misleading claims
13. When is the trademark and/or claims approval withdrawn?
The right to use the trademark and/or to make claims can be withdrawn by CNG and/or CB iin the following instances, sfee also Assurance Protocol, section 2.8:
A. Non-certification or suspension: the CO is not compliant (anymore) with the Standard, or a negative certification decision has been issued;
B. Voluntary termination: the COclient ends the programprogramme contract (with CNG) or the audit contract (with CB);
C. Payment failure: CNG or CB ends the programprogramme contract or audit contract and the CB issues a suspension/ non-certification, , e.g. if COClient does not pay respective fees in due time;
D. Fraud: the Client is not compliant (anymore) with the Standard, or a negative certification decision has been issued,  see Assurance Protocol, section 2.4;
E. the COlient has deliberately committed fraud, made false promises or misused the claims or trademarks and the CB issues a suspension/ non-certification.
In the case of B, C and D: CNG and the CB decide together on potential consequences, such as non-certification, claims removal, product recalls, use of remaining packaging material, penalty fees, next opportunity for re-certification, etc. 
In all cases, Clients shall sign a ‘No Use of Trademark and Claims Declaration’ (available upon request from:  
· certification@climateneutralgroup.com), which states the actions required to remove trademarks and claims and a final removal date. In the case of a non-certification, suspension or voluntary termination of the certificate by the CO, the ‘No Use of Trademark and Claims Declaration Form’ is signed by both the CO, CNG and CB, in which agreements regarding claims removals and other conditions are stipulated (see below). This form is available upon request from: certification@climateneutralgroup.com.

· For the time the CO was not certified (either because of non-certification, suspension or voluntary termination by the CO) the non-certified/ suspended CO is not allowed to promote itself or its product/service as compliant with the Standard, may not make claims nor use the trademark. 

· If products or packaging material are still available with on-pack claims, under certain conditions these can be finished till an agreed deadline. As a minimum, remaining products and packaging material at factory level (manufacturing site) are re-labelled with stickers covering the trademark and claims. 

· The non-certified/ suspended CO shall actively inform its clients and stakeholders in writing that they are not certified (anymore). 

· The non-certified/ suspended CO is still obliged to pay outstanding audit fees, and shall still pay offsets and the CNG programme fee for the time claims are still made. 

· Other potential consequences e.g. in regard to claims removal, product recalls, use of remaining packaging material, penalty fees, next opportunity for re-certification, etc. will always be discussed between CB, CNG and CO and may overrule the above. 

· Failure by the non-certified/ suspended CO to abide to the agreements stipulated in the signed ‘No Use of Trademark and Claims Declaration Form’, or any other forms of misuse and/ or misleading use may -in the worst-case scenario- lead to legal intervention by CNG and/ or the CB.

14. How to report misuse or misleading use of trademarks and claims?
In case of misuse or misleading use noted within your own organisation, by other (prospect) COlients, or by other (non-certified) parties, please contact CNG immediately at communication@climateneutralgroup.com communication@climateneutralgroup.com or submit a grievance or complaint following CNG’s Complaints Procedure. 
15. Disclaimer
Climate Neutral Group reserves the right to amend this Trademark &and Claims Policy (including the Programme Fee) at any time, following the ISEAL Codes of Good Practice. If changes occur, a grace period will apply so that Clients COs will receive sufficient time to implement these changes.
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Correct use:

e Trademark/claim is placed front-of-pack, side-of-pack
or back-of-pack.

* Trademark/claim is made readable (min. diameter
is 10 mm) and its size is proportional to other texts,
such as brand name, product (content) information,
and other certification trademarks or seals.

NOTE: for available formats and colors, see page 9.

Incorrect use:

e Trademark is not proportional to other on-pack texts.

e Change in trademark design/color.
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e Claim may be associated with product name.
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Table 3 Available formats
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